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o ABSTRACT o

The importance of the green brand has increased as a result of the efforts made in the
framework of sustainable development, as green efforts are an integral part of those efforts
that allow companies to provide products and services that are able to meet the
requirements and desires of consumers, the research problem can be explained by the
following main question: What is the role of the green brand in influencing the intentions
to buy green?

The study aimed to study the concept of green brand, the concept of green purchase
intentions, and the relationship between them when Syrian customers for trade, and study
the effect of green brand on the intentions of green purchase with its basic dimensions such
as green perceived risk, green perceived value, green awareness, and the detection of the
role of variables Their personality and demography, the study found statistically significant
differences between males and females, and between the educational qualifications with
some dimensions of green purchase intentions, and found no statistically significant
differences between all age groups, and the function of the respondents, with some
dimensions of green purchase intentions, she recommended paying attention to informing
the public about the green brand, its importance in creating environmental awareness, and
spreading the culture of a healthy product, enhancing companies' credibility with their
audiences through commitment to the green brand, and assuming their environmental
responsibilities, and enhancing consumer confidence by matching product specifications
with the content of the green brand that it carries .

Key words: Green brand - Green perceived risk - Green perceived value - Green
awareness - Green buying intentions.
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