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oABSTRACT o

The aim of this study is to investigate the relationship between Relationship
Marketing that consist of (satisfaction, quality of service,) and customer loyalty in
hotels, This study was applied on a sample of customers of Shahin Resort in Tartous,
and by using questionnaire and the interview as a tool for study, based on the
descriptive analytical method, SPSS V21 Program was used to test hypotheses. The
study concluded that there is a statistically significant relationship between the
variables of the study (relationship marketing in its dimensions: quality of service,
satisfaction and customer loyalty).

The studied sample agreed the quality of the service and the satisfaction of the
customers have a role in increasing customer loyalty.

The study recommended to focusing on customers and their needs and achieve
satisfaction because of its effective role in relationship marketing and it is the first
step for the success of enterprises and enhancing the loyalty of their customers.
Keywords: Relationship Marketing, Service Quality, Satisfaction, Loyalty.
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