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O ABSTRACT 0O

The increasing interest of different organizations in mobile marketing as one of the
most important channels of electronic marketing, which allows the organizations to reach a
large number of customers and address them individually to convince them to buy their
products, and its ability to affect the consumer during the stages of the purchasing process,
to achieve the organization's marketing objectives, and gain customer satisfaction, and
achieve their loyalty.

The research aims to study the relationship between mobile marketing and
influencing the consumer through the stages of the purchase process. In order to achieve
this, a basic hypothesis has been formulated, with three sub-hypotheses. The researcher
used the questionnaire technique to collect the data analyzed using statistical tests, namely:
One-Sample T. test, Pearson Correlation, and Multiple regression test. The most important
results is: a strong positive relationship between mobile marketing and influencing
consumer at each stage of the purchasing process.
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Correlations(9) Jsaal
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gl e Gaged] 1 982"
Jganall Correlation
Sig. (2-tailed) .000
N 75 75
ehyall Ja L dds Pearson .
b > 982 1
Correlation
Sig. (2-tailed) .000
N 75 75

**. Correlation is significant at the 0.01 level (2-tailed).
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**. Correlation is significant at the 0.01 level (2-tailed).
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**. Correlation is significant at the 0.01 level (2-tailed).
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Correlations(12) Jgaall
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**. Correlation is significant at the 0.01 level (2-tailed).
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Std. Error of the
Model R R Square | Adjusted R Square Estimate

1 .985° 970 968 12313
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Sum of
Model Squares df Mean Square F Sig.
1  Regression 34.425 3 11.475 |756.862 | .000P
Residual 1.076 71 .015
Total 35.502 74

a. Dependent Variable: Ciila
b. Predictors: (Constant), s, ¢l)s Jaé
z5all Ll 55l ADIA (o (Seor (63ly ¢l a8 ey 31 (14) Jsaall b LSl LS
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Aglany) alll e 2aeid) Jadll Jlaai¥) g 3sadl Akl L ypill 5531 S5,
Coefficients®(15) Jgaad

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
! (Cor;stant -.154- .091 -1.689- [ .096
ehyall (a8 1.027 .058 987 17.674 | .000
elyd) -.115- .043 -.131- -2.663—-( .010
eyl aay 123 .043 129 2.834 | .006
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