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O ABSTRACT 0O

The study aimed to study the effect of retail store image and price consciousness on
purchase decision. A questionnaire was designed and conducted on a convenient sample of
technical products consumers in Lattakia Governorate. 220 questionnaires were distributed
and 215 questionnaires were retrieved, of which 212 were valid for study. Structural
equation modeling was used to analyze data.

The study results indicate that there is a positive effect of retail store image on the
purchase decision, as the positive retail store image contributes to pushing consumers to
make a purchase decision. The study found that there is a negative impact of price
consciousness on the purchase decision, consequently retail stores have to offer certain
products at competitive prices if they want to attract consumer segment that focuses on
paying low prices.
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