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The impact of word of mouth (WOM) on the consumer's
purchase decision
A study on a sample of pioneers of tourist establishments
in the city of Tartous

Hayan Nasser*
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oABSTRACT o

The research aimed to test the impact of the word of mouth and its dimensions
(credibility, source and content of the word of mouth) on the purchasing decision of
the pioneers of tourist establishments in the city of Tartous, specifically restaurants
and cafes.

The study tool was a questionnaire prepared based on previous studies, and the
questionnaire was divided into two parts, the first part about the word of mouth and
its dimensions (the credibility of the word of mouth, the source of the word of mouth
and the content of the word of mouth) and the second about the purchase decision of
the consumer, where the researcher distributed 55 questionnaires to restaurant
patrons /cafes.

The researcher concluded that there is a correlation between the word of mouth
and the purchase decision among the patrons of restaurants and cafes in the city of
Tartous, and the relationship was moderately positive Tartous city, while there is no
significant impact of the content of the word of mouth on the purchase decision.

Keywords: word of mouth, purchase decision
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ANOVA (ulai :(3) by Jgsall

ANOVA®
Model sum of df Mean Square F Sig.
Squares
Regression 5.846 3 1.949 13.418 .000°
1 Residual 6.825 47 .145
Total 12.671 50
a. Dependent Variable: ¢),all )
b. Predictors: (Constant), dashill dal<ll ddlaac dishaiall 4dSl jrac cddshidl K (geins
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Coefficients®

Unstandardized Standardized

Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 1.400 .554 2.527 015
Haghiall 4all Adlaae 515 115 .540 4.463 .000
! Adghiall Akl Huae .186 .092 242 2.019 .049
Aaghaid) A (sgiaa -.029- 115 -.027- -.252- .802
a. Dependent Variable: ¢),all )
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