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oABSTRACT o

The research focuses on studying the concept of tourism crises facing the
tourism sector, especially hotel establishments that are immediately affected by
tourism crises, affecting their workflow and reducing the tourism demand for their
services. And it also affects the image of the hotel so the research clarifies the types
of tourist crises and their impact on the hotel’s image that are a key factor for
attracting guests as well as highlighting the concept of the hotel’s image and how
important it is for the hotel and the importance of having a management of tourist
crises and its role in preserving the image of the hotel. The practical aspect involved
distributing a questionnaire at the Royal Inn Hotel in Tartous Governorate to a
sample of 40 hotel staff and the data were analysed and hypotheses tested using the
statistical program SPSS, The research found several findings, including that tourism
crisis management has a limited role to play in preserving the image at the Royal Inn
Hotel.

Keywords: hotels, tourism crisis management, hotel’s image, strategies
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pranal Falll lgy Bleind gpasall clsls Al dalud) luhall 1 gsall 2en Gl dal)
ity oLl A ) Dleal) Ll Ll Crend LS L ASLELY)

L2 sanl) el Chmg sl 1 gV ansdl) .
g yaall Al
Bl iy Gaa Llaal Jow : ol .
Ayl
byl Hloal A .l -
:408) 8 gasall C)priall Chayg Ll
o) A
cuiall piial hy Al 98 Ciag :(V) Jota
i |
Frequenc Percent Valid Cumulative
y Percent Percent
Valid N3 22 55.0 55.0 55.0
Sl 18 45.0 45.0 100.0
Total 40 100.0 100.0

SPsSs galin aladiuby (Hlaayl Julatl) il jaaal)
e qhy diall MK aasll (e (%00) duuyy (22) gl s e o asa (V) & Jsaall e
Al S aaall (g (%£0) asy i (VA) &Y

 yenll ¥
- aad) el Uy il 231 Chag 1(Y) s>
! |
Frequency Percent Valid Percent  Cumulative
Percent
Valid 20 - 35 24 60.0 60.0 60.0
36 —45 10 25.0 25.0 85.0
£0 €I 6 15.0 15.0 100.0

Total 40 100.0 100.0

SPsSs galiy aladiuby ‘_;m‘g\ Jeladl) il jaaal)
: Y JSA e (V) ) Jand) sedan LS g paall disal) el )5

e (%) Aaasiy 38 [YE/ (Y0 = Y1) s ajlech ol Aual) o) 220 &y A
s ey Ll aas
o (%Y 0) Aty 38 [V o/ (80 — Y1) G atjlacd ol Aiall ol 22e &l Y

r ¥ diall aas
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aaa (e (%10) dpiy 28 /1) (£0) e ST anjlecl cpdl Al ol 2ae &l ¥
s eyl dad)
sl J<al) g5 1 34l
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S s
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20-35 36-45 45 ga £
saadl
SPSS galin aladiuly Jlaay) Juladl) milil : juaal)
tsalall Jagall ¥
ralad) Jagal) il g Al AR Chuay 1(¥) d2>
sl Jagal
Frequency Percent Valid Percent Cumulative
Percent
Valid g2 5l dugils 12 30.0 30.0 30.0
Loeala Al 16 40.0 40.0 70.0
e il 12 30.0 30.0 100.0
Total 40 100.0 100.0
SPsS galin aladiuls g.“baa\g\ Jaladl) il ;)
t ) JSal e oIS dug paal) Al DAY alad) dagall o iy (F) a8y dsaad) e
Luad) aaa e (%7 ) Aty 31 (VY) dgaall sl Augill 5ol Ales (pe disadl alil 220 gy )
L Saay!
Ll aas e (%of0) dpty il (V7)) dpalad) salgd) dles (o Aimll 2E 2ae 4l X
L leay!
Ll aaa e (%V0) Lty Al (V) Wadl lblgdl) dlea o diall ol 22e &l ¥
L leay!

161



il (s Labud) cbai¥) 5y S

Sl U<l g5 1 2al

) Jagall il Wby dial) o8 565 1(Y) <&

E
S ¢
’ gea 5140l Lasals Al o e bl s
crealeill_Ja el
SPSS galin aladiuly Alasy) Jaladl) mil : jaaal)
:‘ﬁkjn M\ £
bisl) anal) piial Wiy L) 241 £555 () dsa
gé:.LJX\ samsall
Frequency Percent Valid Percent Cumulative
Percent
Valid calhga 26 65.0 65.0 65.0
and i) 10 25.0 25.0 90.0
PTE 4 10.0 10.0 100.0
Total 40 100.0 100.0
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sdyal) Bl ey (g G
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o Bagagall yealiall Calide (uld v dailis il clula W By ellig oUall e sgla 520 (sf anilns
P(Eabad) Lol 8y))) il juriall #Ldg Sl Jalas
Jiiual) pisiall il @l 1(2) Jga
Reliability Statistics

Cronbach's Alpha N of ltems
.,863 9

SPSS galin aladiul Alaay) Jaladl) il 1 )
el Gleial) Jadl il eaal Al #l o€ W Jalee 2l of 23 (0) W) Joaall ge
Ladlay bl @ils e Ju b 13 (+21) e ST ag (4,ATY) Al (Laldl @l 3ly) Jidl)

Al sl e gl aye oS 4 e 13ay @blad) e (sl cadall el Yy dulal

(AL Ayiall) ) guall) Al uaiall & Liig S Wl Jalaa
2l il Al @l (V) do
Reliability Statistics

Cronbach's Alpha N of Items
0,745 8
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G o(A) &) sl B yly v WS il cajels 5 cBaaly Al cipin Hlial e slaed)
«(Alpha)/a=+. o/ AN (g5 (e siual as [P(SIG ) =+. v+ v v/ AN Jlain) dad o 2
ISR any (52 Y1 e aliiall Janigiag iblaY) Jaugie Gn Anass Besd dsag S g3 LaY)
Lgate (e Aol ligise 0 A3)Rall (1) el Jaussie slaie) b
Luigia 0a sraal g4y (Y.0007) (& ogunall Janugiall dad o Las dguapl) SUA) Ao
SLY) Bl (g el Al Sl e dlsdl aae N G did) 2 (6 (F) Qulial
Aafh el Cua dagize V) dpmpdll o Jally cpushayh = o dlgy (a8 Lo
L3l B Lalidl Clag¥) 5] (sgie (aliss) L)
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‘ Descriptive Statistics

N Mean Std. Deviation
Al LV 5yl 40 2.5056 .48963
Valid N (listwise) 40

SPSs galiy aladiuly 9.1‘1..4;‘;\ Jaladl) il : jaall

Lalw J) @laj¥ )3 wgialOne-Sample Test:(A) Jgaa

One-Sample Test

Test Value = 3
T Df Sig. (2- Mean 95% Confidence Interval of the
tailed) Difference Difference
Lower Upper
Al @l 5l -4.516 19 .000 -.49444 -.7236 -.2653

SPss galin aladiuls g.‘nbaa\g\ Jaladl) il : jaaal)
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AaalY) daalsal) A3 JB A Aiad) B puall Ao Bblan ushk — o) Jhgy G AUl dppdl) -
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Jugy Gl 4sadl ypeall of JLAAY) daii Cuyelsd Cun cdiagiye LB syl (6 Jully ¢ ushasle -
Al a0V 8 il 8 ughala — )

il juial) Jgia :(ﬁ) Jeia
Descriptive Statistics ‘

N Mean Std. Deviation
Gaull uadl) 5yguall 40 Y.EVAY 46891
Valid N (listwise) 40

SPSs galiy aladiuly 9.1‘1..4;‘;\ Jaladl) il : jaall

Gl paiel) JaugialOne-Sample Test:(V ) Jgaa

One-Sample Test

Test Value = 3
t Df Sig. (2- Mean 95% Confidence Interval of the
tailed) Difference Difference
Lower Upper
Gl Luia M) §yguall 5.899 19 .000 70625 4557 .9568
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165



f'u.ﬂhg.ma. X

daalicd) e 58 S

Buseally gl — &) Jlagy G038 3 Aaabuad) o) B3 o ABble angd AR )l -

" 3aiall duiad)

all 2 Als) illaugio Gn Apagall Gl sl N &Balll Csee duall ol lsaY
Ll T cingin Hlas) m5l8 Copgh dus 32l Ll 5ypeally daludl Lol 53] (g3me e

:A?A:‘LAS

Grina o S| g (+.07TA) als (sig) AN Jlaa) dad of (1Y) Jsaall (e ey

On Lasa God s e JsB A axadl Lumpd i Wld @l ((4.00) (gl lls ANV
IS dad o (1)) o) saall B aas s udll dradl) 5jpeally dalind) Slasl¥) 5ly) cillanssia
Loaiad ongaall (0 IS @hle o gl 2 Qe pae ) doss Gulleay) Cpbaugial) 0
Liabiie Al 2bal Glls) Jasgic O calind) G 53 ) ey (53 Jansgiall dad cuaid|
Whe 3539 o pai ) V) el L) dis Wl by . Gaall diadll gjseal) (ady Lo

&l Jaiewal) (p puriall ghujlé (YY) o

il 4aadl §ygeally (ushayh = o Jbg)y Ga (& daalad) ilad¥) Bl o AN il

Group Statistics

de ganall N Mean Std. Std. Error
Deviation Mean
o il Al LV 5yl 40 2.5056 .48963 .10948
Gaiall Auadl) 5yguall 40 2.4183 46891 .10485
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aolilly Jaiwal) (o piiall Jawgialindependent Samples Test: () Y) Jgaa

Independent Samples Test

Levene's Test t—test for Equality of Means
for Equality
of Variances
F Sig. t Df Sig. (2- Mean Std. 95% Confidence Interval of
tailed) Differen Error the Difference
ce Differ Lower Upper
ence
o giall Equal 116 735 575 38 .568 .08722 1515 -.21966 39411
varianc 9
es
assum
ed
Equal 575 37.929 .568 .08722 1515 -.21968 .39413
varianc 9
es not
assum
ed

SPsS galiy aladliuls g.?l.«m‘g\ Jaladl) milii ¢ juaall
5 Al Sl 5l el G Jhall LLsY) Gulal el cfal duml daia ashl
Aoy il aadiy 3l Pearson Correlation Jball blaV) dalee A e Gaudll 4583 5500l
Oe LY delrs Gyl LalS cange LYyt (V7 ¢ V) O by GmeS (e G AR olailg
B ol e J5 daladl 53 o G il G Anlay) L WDle 39 e Ja il N+
coomaall G dSe duls ddle e Jay Sl V= e Tl ¥ Jabee oyl LS Gl dala V1 o
GuAll 4 ) 3 sually 4_\;1.\...51 Cla¥) B G (dl BLN) (1Y) s

Correlations

@l syl Aadl) §yguall
dalud) Gall
Taludl bV 5yl Pearson Correlation 1 7027
Sig. (2-tailed) .001
N 40 40
Gl dall) 5ypal Pearson Correlation 7027 1
| Sig. (2-tailed) | o001 | |
N 40 40

‘ **. Correlation is significant at the 0.01 level (2-tailed). ‘
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