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oABSTRACT o

This research aims to identify the role of electronic marketing by its elements
(e-service, e-promotion) in developing the tourism sector in tourism and travel
offices in the city of Tartous. The descriptive and analytical approach was relied upon
and the questionnaire was used as a tool for collecting data. (150) questionnaires
were distributed randomly. It was randomly selected on the research sample
represented by workers in tourism and travel offices in the city of Tartous. The
returned questionnaires suitable for analysis were (120) questionnaires, and the SPSS
statistical program was relied upon to analyze the data. One of the most important
findings of the research is the existence of a statistically significant relationship
between electronic marketing and its elements (electronic service, electronic
promotion) and the development of the tourism sector , one of the most important
suggestions that the research reached is to enhance the interest of tourism and travel
offices in electronic services and to always be keen to provide information about
their services on their websites and to ensure that the services provided are consistent
with the desires of the tourist.

Keywords: e-marketing, e-service, e-promotion, tourism sector development , Tourism
and travel offices in the city of Tartous.
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