Yore (1) amd (A) daad) Agililly Lol aghell sk _ Zpalall ciluaally Gigall (ughls dasls dlaa

Tartous University Journal for Research and Scientific Studies -Economic and Legal Sciences Series Vol. (8) No. (1) 2024

48aal) cilaadl) i o ddigudl) c¥LaTY) i
(cushh dade G agad ) (Gl Lo duilase duy)

*Olasd Caala )l L2
"o 550 Gl o
(Yo e [V/0Y &l gz Yo¥y [V o]Y glal) fu)

] UAAJA |
Aol lexdll st o Lgell Y Lat¥) A Ay A Auhall ]l Cargl) adltiy

gy st il BLaYL (hagl meil e aldie¥) B cushyl A b asad @Y ol
e o aliul myg dllyy Slasy) dabaill gl alasiu) 5 s ezl Sladls bl Jilas
23 aygi @ (pshyb A b asai a¥) Gl Slee (e daae (50) (e E3eSe Aans ddlsic
Al (40) o) 2y (oY 2 YY Jobl el ¢ 3oa) el D lae e duhall 3ol Dlaal Llany!
SJalall AL

Gl Lot lgaay dgudl) SYLat¥) Gn dblas] AN 53 1 say bl cliags
comshyle Ate b agai a1 3ol b A8l leadd) Jaads e (il aully

& 8i5all algall aal aal g€ A gual) CVLaVL alaal) 8y i cilS duhall Cilajike pals
Glalag Gl s 4l dal e dundly 5] IS8 Lo plaa¥) e 2 O dBadll clasdll Lasts
i) (o A€ae Aanyd HSY laadl) odgy Jguaslly eleall
Ade (ol 4Bl lendl) Japdii ¢ paddll aall o) Japhii Agbgedl) VLAY dalidal clals)
cpushyb

wjk)k daals s;\Al:\.uJ\ 2\__\35 ‘a:z;w\ EJ\J}” fa.u§ ‘ﬁ e *
cosshyh Aaals Aaludl LS dalnd) 531 md 3 (iualy) Ue ciluly L00*

197




Yore (1) amd (A) dlaal) Ayigilally LabaBY) aglall Al _ palall cilialally Gigagll (ushyh daaly Alaa

Tartous University Journal for Research and Scientific Studies -Economic and Legal Sciences Series Vol. (8) No. (1) 2024

The impact of marketing communications on the
activation of hotel services
(A field study on four- star hotels in Tartous city)

D. Sarah Hikmat Daghman*
Hadeel taleb alrez**

(Received 2/10/2023.Accepted 11/1/2024)

oABSTRACT o

The main objective of the study is to study the impact of marketing communications
on activating hotel services in four star hotels in the city of Tartous. The descriptive
approach was relied upon, in addition to the analytical approach in order to analyze data
and test the hypotheses. The statistical analysis method was used by distributing a
questionnaire to a simple random sample consisting of from (50) client of four-star hotels
in the city of Tartous, this questionnaire was distributed to clients of the study hotels over a
period of three months (July, August, September 2023), and (40) analyzable questionnaires
were retrieved.

The study found a statistically significant effect between marketing communications
in its two dimensions (sales activation and personal selling) on the activation of hotel
services in four-star hotels in the city of Tartous.

The most important proposals of the study were the necessity of paying attention to
marketing communications, as it is one of the most important factors influencing the
activation of hotel services, it is necessary to pay more and better attention to it in order to
meet all the desires and needs of customers and to reach these services to the largest
possible segment of beneficiaries.

Keywords; marketing communications, sales activation, personal selling, hotel
service activation, hotels in the city of Tartous.
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Correlations
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Ayl Jae ol 8 A8l cileasl) davi
A D al) Laa)dll j)aniy) Jalas quilis (V) Jgds “
Model Summary®

Model R R Square Adjusted R Square Std. Error of the Estimate
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ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 1.660 1 1.660 15.560 | .000°
Residual 4.054 38 .107
Total 5.714 39
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Glagall Lasd G Ailean] Ao 53 1 ang (o Abad) A dl) iy V) due @l daa @l Ly il
gl cleadl) awi g
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Model Summary®

Model R R Square Adjusted R Square Std. Error of the Estimate
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ANOVA®
Model Sum of Squares df Mean Square F Sig.
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Residual 1.535 38 .040
Total 5.714 39
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